Gerod Harder
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Viral Content

|G Reel: Miami U Tradition |G Reel: Gender Reveal |G Reel: Campus Beauty TikTok: First Look
Reach: 1,583,214 Reach: 908,236 Reach: 79,485 Views: 106,000
Views: 1,595,359 Views: 895,915 Views: 102,059 Interactions: 10,837

Interactions: 73,359 Interactions: 12,423 Interactions: 4,801 Total Play Time: 270h:1m:34s
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Growth

In my time as the Social Media Content Specialist and then the
Associate Director of Social Media, | have grown the university’s
social media presence significantly. Followers, Impressions,
Engagements, Link Clicks, and Engagement Rate have all seen
positive growth since my start date two years ago.

The graphs shown here have allowed me to better understand
which pieces of content aid in growth and which cause a decrease
in growth. Having an understanding of how content performs

IS essential to curating successful content for the future.

*data is being compared to the previous two years




Growth

*data is being compared to the previous two years




Thank you.
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